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“Charles F. Dolan 


Dear Chuck: 








Ein 


THE LENFEST GROUP 
POTTSTOWN, PA 19464 





Congratulations! Since 1971, | have watched you create, create and create. Home Box 
Office, Bravo, American Movie Classics, Rainbow, TV News 12 and more. 


You have my utmost admiration and respect and, in behalf of the entire industry, 
gratitude. Your achievements have greatly contributed to the success of cable television. 


—_— 


# 


ote Le ‘\ 


The Lenfest Group” 


Vices Maes 








Circle 16 on page 11. 
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